SWINE FLU?
HANDS UP

F

ollowing the global
pandemic of H1N1
influenza (swine flu),
licensee SCA Hygiene,
owner of the Tork brand, is
asking schools and
businesses to follow more
stringent hygiene practices
to prevent the spread of
bacteria and disease.

Additional research by Auckland University’s
Department of Medicine shows that thoroughly
drying hands is one of the most important steps to
take in disease prevention. Inadequately dried
hands typically lead to around 60,000 microorganisms being transferred person-to-person,
compared with less than 100 micro-organisms
transferred by hands that are carefully dried after
washing.

winter 2009

Tork director Tiffiny Lewin
says schools, public buildings and offices should
supply liquid soap and paper towels, which experts
agree provide the most hygienic hand washing
method and minimise bacteria on hands.

people’s hands by an average 254 per cent as well
as contaminating the area surrounding the dryer.
By comparison, paper towels are a more hygienic
method of drying hands, reducing bacteria levels on
hands by up to 77 per cent.

“Simple initiatives like liquid soap with disposable
cartridges, hygienically dispensed paper towels and
instructions for hand washing and drying can have
a big impact on the amount of bacteria on people’s
hands, and therefore prevent germs from
spreading.”
Her call follows a recent study which found that the
method of drying hands after washing is just as
important in preventing the spread of bacteria as
the actual washing.
The University of Westminster study, released
earlier this year, found that drying hands with hot
air blowers increases the number of bacteria on

Average bacteria count on hands after washing and drying

Download printable hand-washing guide here.

AWARD FINALIST

F

rom Pitcairn Island's
jetty to a high profile
toll road, top engineering
projects have been named
as finalists in the
Association of Consulting
Engineers’ INNOVATE NZ
Awards. Among them is
an impressive entry from
Tonkin & Taylor for their
work in developing and
guiding specifications for
many Environmental
Choice products.
ENZ President Brent Meekan says the 35 finalists
are excellent examples of how consulting engineers
and associated professionals work to provide clients
with the best possible solutions. "The broad
spectrum of finalists from all over New Zealand
demonstrates the far reaching benefits the industry
brings to clients and to the country as a whole."
Tonkin & Taylor is also a finalist with the Kai Iwi
Rail Tunnel Bypass Project, the Ohope Escarpment

Drainage Project and the Pitcairn Hill of Difficulty.
Several specialist environment-related projects also
feature and heritage projects include St Patrick's
Cathedral conservation and refurbishment of the
Hawke’s Bay Opera House.
Other entries include the Ormiston Road Bridge in
the Waikato, the first cable-stayed road bridge in
New Zealand, and a new energy absorbing system
for Victoria University of Wellington student
accommodation, which incorporates large springs
to act as dampers during an earthquake
Winners will be announced on July 25 at the
INNOVATE NZ 2009 Awards in Queenstown.
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GREEN CARPET GALA
“A green carpet, and all the flavour
of a glamorous film festival gala
evening”.

“We are all
responsible not
just for the mess
but for the
clean-up”

-

W

ith enthusiasm, that is how Ecolabelling Trust
board member Assoc Prof Robert Vale
describes his “surreal” time in Palmerston North in
May, when he represented Environmental Choice at
the Reel Earth film festival.
It was the second year the trust had sponsored a
category. Nominations for the Environmental Choice
New Zealand Best Short Film could hardly have been
more diverse. The winner was Voyage of the Vezo,
by New York-based director Giovanni Paulo Autran.
In thanking the label he commented, “We are so
very honoured to receive this award. It has been a
long difficult process just getting the film seen over
the years.”
The international character of the festival has
developed remarkably in just five years. “It was not
purely New Zealanders and their films that were
there, but people from America and other
internationals,” commented Prof Vale. “The restored
cinema was fantastic, it was packed, and the event
was done with style and panache. It was a good do.”

host Robyn
Malcolm

prove the argument and the evidence, strongly and
without favour, is something we understand and
encourage.”
Other finalists in our sponsored category were:
Lessons From a Melting Icecap, by Jinty MacTavish
(NZ), Hyperhelion by Calvin Climie, and Herbal
Pathways, by Anna Hickman (NZ)
A number of films had a strong connection with New
Zealand, including the epic new adventure of Tara,
formerly Sir Peter Blake's ship, in Tara - Journey to
the Heart of the Climate Machine.
Voyage of the Vezo will be
screened at the Environmental
Choice stakeholders’ annual
meeting in Auckland later in the
year, and the festival films are
presently touring the country.
The tour programme will be
available at
www.reelearth.org.nz

Festival director, Brent Barrett says, “we aim to
present environmental issues in such a way that they
impact significantly on our audiences, leaving them
to reflect on and discuss the relevance of these
CASE IN POINT
issues for themselves, their society and the future of
In presenting the award on stage, Robert Vale
our planet, Earth.”
mentioned the increasing visibility of the
Raising awareness of environmental issues,
Environmental Choice symbol on product packaging.
and highlighting the companies and individuals that
Next day festival publicist Tim Kannegeiter says he
address them responsibly, is a valuable contribution
found himself at his local dairy changing his brand of
to sustainability, says Environmental Choice general
toilet tissue when, for the first time, he recognised the
manager Robin Taylor. “We applaud the focus and
significance of the planet-and-tick symbol on a Purex
skill of film makers who are motivated to question all roll. “It’s not always the biggest campaigns that yield
environmental claims, because that's part of our role results!” chuckles Prof Vale.
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too. Cutting through the greenwash and working to

LICENSEE LEADER TAKES TOP AWARD
“I was a plunderer of Earth; stealing my grandchildren’s
future. And that is not the legacy one wants to leave
behind.”

“Like a spear in the chest” - Ray Anderson

T

he winning feature film of this year’s festival, So
Right So Smart, tells the story of how in an
“epiphany” moment Ray Anderson, founder of the
parent corporation of InterfaceNZ, realised the
implications of his company’s way of operating.
Describing it as “like a spear in the chest,” Anderson
accepted the ethical imperative to ensure Interface
no longer imperilled but in fact contributed to a
sustainable future. The decision, he believed, was
“So right.” As his vision turned into action, he
realised sustainability was also “So smart”—it
helped, not hindered, his business goals.

Steve Ashebrock, New Zealand sales and marketing
director, believes that as awareness grows about the
consequences of environmental disregard, the world
is at a pivotal point of change and hope. “The
sustainability movement is gathering momentum,
and the institutions with the farthest reach and the
highest stakes - corporations - are taking the lead.
Those ahead of the curve already realise that fitting
into natural systems is more advantageous than
trying to control them,” he says.

“Sustainability is the most expansive profit frontier
yet to be explored. Those looking to find encouraging
So Right So Smart also shows how ecologically sound news in the midst of our current environmental crisis
business practices foster better business in general, will be inspired by this story of leadership and hope.”
using examples such as clothing company Patagonia, Reel Earth festival director Brent Barrett says: “This
the Green Mountain Coffee Roasters, rock stars the
truly inspirational film should be required viewing for
Bare Naked Ladies and others. Narration by Daryl
all our politicians and captains of industry.”
Hannah links the various aspects of the film.
COMING TO A SGREEN NEAR YOU: InterfaceNZ will be hosting screenings of the movie in the near
future. To register interest call Robb Donzé 09-441-9850.

ULTIMATE RECYCLING

I

nterfaceNZ became the official flooring sponsor of
the Kidney Society for Auckland and Northland in
April. They were approached by the Kidney Society
with the concept of the 'ultimate in recycling'. Afterall, a kidney transplant they said, is true cradle to
cradle recycling in action.
The Kidney Society Auckland is the only organization
of its kind in NZ delivering professional support
services to kidney patients and their families
outside of the health service. By far the largest
number of people with kidney failure live in the
top half of the North Island, however the society also
helps other smaller kidney patient organizations in
New Zealand through the provision of support,
information and advice. For 30 years the Society has
supported thousands of people and their families

touched by the ever changing, unpredictable and
stressful health condition of kidney failure. Its
treatments, complications and ultimately shortened
lifespan can seriously affect families in many ways.
The kidney society currently 'walks alongside'
close to 1,300 clients, helping them to 'get on
with life'.
As a Not for Profit organisation funded 80% by
donations, they need more sponsors.
“Companies that embrace the Environmental
Choice NZ environmental philosophy should give
some serious thought to their social responsibilities
as well”, says Steve Ashebrock. “For as little as
$5,000/year you to can become a sponsor of the
Kidney Society. Call Paula on 09-278-1321 and sign
3
up today.”

CONGRESSIONAL CONFESSIONAL

S

ix Sins of Greenwashing have grown to seven. In June,
international environmental lobbyist and friend of
Environmental Choice NZ, Scot Case (pictured right) testified to a
committee of the US Congress, and added another sin to his
much-quoted original sins of misleading labelling. If you follow
the link on our website news page, you can view both the draft
and video of his congressional testimony, in which he singles out
a well-known international whiteware maker as a sinner for false
use of the Energy Star label.
The well-known energy rating, seen also in New Zealand on
electrical products, does not have the third-party, independent
verification of “type 1’ ecolabels such as Environmental Choice.
Instead it relies upon the honesty of manufacturers’ statements.
Energy Efficiency Conservation Authority spokesperson, Tamara
Lee, says manufacturers submit performance detail of products
manufactured for the Australasian market to EECA, and this is
checked against the criteria. Products are randomly tested, with
a maximum non-compliance penalty of $10,000 per product. She
says this does happen. “The first fine for non-compliance in New
Zealand happened last year, and in Australia there have been a
number of non-compliance fines.”

RED, WHITE AND GREEN WINE
fertiliser, and resource-sapping mechanical mowing.
A more recent achievement is piloting the Green Star
NZ Industrial building rating programme with the
initial design through to construction developed in
compliance with the draft Green Star NZ Industrial
rating requirements.

Y

ealands Estate is evidence of what persistence
and a 'can do' attitude can achieve. The rolling
Awatere foothills were for years passed over for
grape growing, but today boast over 1000 hectares
of viticultural land.
Sustainability is at the forefront of all manner of
decisions made at, and about, Yealands Estate.
'Treading lightly' on the environment extends from
wetlands development, stormwater collection, solar
and wind power and recycling through to sheep
grazing in the rows between the vines to manage
pest plants and weeds, and to eliminate the need for

The winery operation is located in the vineyard to
minimise the distance fruit must travel in the
winemaking process and focuses on energy, water
and materials efficiency to minimise resource use.
In keeping with its surrounds, the winery is
architecturally designed to blend with the backdrop.
The 7,100 square metre production facility with two
identical production halls is flanked by a 1,625 m2
receival area. The bulk of the interior has been
finished with Environmental Choice approved Resene
SpaceCote Low Sheen, Resene Lustacryl semi-gloss
waterborne enamel and Resene Lumbersider
waterborne satin in hues of Resene Eighth Thorndon
Cream (sharp white), Resene Cut Glass (icy green
blue) and Resene Secrets (celadon green).
Yealands is the first winery assessed under the new
Green Star NZ Industrial building rating programme.

ANOTHER TICK FOR INTER-WEAVE

C

ongratulations to Inter-Weave on achieving gold status in their Enviro-Mark certification. The Landcare
(Crown Research Insitute) programme recognises environmental management systems essential to
achieving ISO standards. Inter-weave technical manager Ian Paton says the disciplines required to make
the grade in the EnviroSmart process of Landcare were of benefit in gaining the Environmental Choice
license. “The hardest thing is motivation,” he says. “You’ve got to be committed or you’re wasting your
time.”
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WORLD REPUTATION GROWS

T

he “world best
practice” of
Environmental
Choice’s work has
been well covered in
various media. Word,
it seems, has
continued to spread
internationally.

September. This will involve her in providing “a
platform for international experts to transfer
knowledge and capability on eco-labelling“ says the
UN agency.

The general manager of the New Zealand label, Robin
Taylor, is currently serving as international chair of
the GEN. He says one of the expected results of
the UNEP project is to have at least one paper
product from Brazil, one footwear product from
Marje Russ, a principal Mexico and Kenya, one textile product from India and
of the ecolabel’s consulting company Tonkin & Taylor, one television product from China in the process of
has been associated with the label owned by the
obtaining an internationally recognised eco-label. The
Ministry for the Environment since the mid 1990s. In ground-breaking environmental labelling outreach
that time she has guided the development of
also supports South Africa’s effort of building a
environmental performance specifications and
national eco-label scheme.
overseen the training of assessors. Her expertise has UNEP states: “this appointment recognises the
been called on internationally by the Global
extensive experience and reputation of Environmental
Ecolabelling Network (GEN).
Choice New Zealand – including the programme’s
Now the New Zealand label has been asked to assist
the United Nations Education Programme (UNEP) in a
project to promote eco-labelling in emerging
economies. Through a contract arrangement with the
NZ Ecolabelling Trust, Marje Russ has been appointed
to the role of lead trainer, on assignment in Bonn in

training programmes for specification writers and
assessors developed and delivered over the last 4-5
years.” Last year, samples of the label's standards
were singled out by the UK as "best practice globally".
(Report produced for the Department of the
Environment and Rural Affairs.)

THE PAY IS RUBBISH!
Time was when the only reward you were likely to
receive for recycling was a warm glow of pride at
doing your bit for the environment - but all that may
have changed if you happen to live in Maidenhead in
England.
The Royal Borough of Windsor & Maidenhead is
running a pilot scheme with its waste contractor
Veolia American company RecycleBank to award
residents points based on how much of their waste is
recycled. These points can then be redeemed for
money-off vouchers for products and services, or
used to make a donation to charity on the residents'
behalf.
There is a cap to prevent abuse of the scheme by
residents trying to generate extra recycling to cash in

on the points. Dedicated recyclers can expect to earn
vouchers worth $100 a year. The scheme requires
the wheelie bins of those residents involved to be
fitted with a chip that identifies the bin as belonging
to a particular house – named the 'bug in the bin'.
Plans to charge householders varying rates based on
their waste production have been extremely
unpopular in other areas where local authorities have
tried to introduce them. The Maidenhead scheme
turns the traditional Pay as You Throw (PAYT) concept
on its head by offering rewards for good behaviour
rather than penalising those who are poor at
recycling. Similar schemes are in operation in 18 US
states and have led to marked improvements in
recycling rates in some areas.

DOLPHINS BAGGED

T

reaching bids of $145, with the money going towards
hanks to a “one out of the bag” campaign by
WWF-New Zealand and Spicers Paper, funds have the WWF’s efforts to prevent the extinction of Hector’s
and Maui’s dolphins.
been raised for endangered dolphins and to promote
recycling through the auction of a bag. They enlisted
the help of funky design group WAS to create 16 oneoff bags using recycled billboard and seatbelt straps.
The billboard once stood in a campaign to protect two
of the world’s rarest marine dolphins, New Zealand’s
Hector’s and Maui’s dolphins. Maui’s dolphins are on
the verge of extinction, with only an estimated 111
remaining and they continue to be threatened by
fishing practices such as set netting and trawling. The
satchel-style bags were auctioned on Trade Me,
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PRINCELY POWER

H

RH The Prince of Wales is leading the charge to
put environmental accountability on balance
sheets worldwide.
The New Zealand Institute of Chartered Accountants
is among 16 professional bodies that have signed up
to the principles of the Prince of
Wales Accounting for Sustainability
Forum.
This is the first time a global group
of accounting bodies has publicly
committed to a set of guidelines on
how to behave in keeping with the
wider sustainability agenda.
As well as covering the professional
ethics of existing accountants, the
principles commit members of the
forum to training new accountants
to embed sustainability throughout the profession.
The Prince of Wales says he’s delighted. "I have long
been concerned not only by the damage caused to
the environment by many of our activities, but also
by the broader issue that many of our decisions,
taken at all levels and in all walks of life, have wider
or longer-term consequences of which those taking

the decisions are unaware or do not understand
fully.
"It was for this reason that I established my
Accounting for Sustainability Project in 2004: to help
ensure that sustainability - considering what we do
not only in terms of ourselves and
today, but also of others and tomorrow
- is not just talked and worried about,
but becomes embedded in
organisations' DNA.
"We need to ensure that we are not
battling to meet twenty-first century
challenges with twentieth century
decision-making and reporting
systems; that we not only provide
today's decision-makers with the
information they need, but also educate
tomorrow's finance and accounting professionals so
that sustainability considerations become an integral
part of day-to-day business.
"By adopting my Accounting for Sustainability
Forum's Principles I hope and believe that an
important step is being made in this respect."
(edie news)

INFORMING DECISION-MAKERS

O

ur communications strategy includes regular contact with all media to ensure as many environmental
features as possible include the work and prominence of the ecolabel. The May issue of Management
magazine is an example. To read the full story click pg 1 HERE and pg 2 HERE

6

KIND OF HUMAN
“Mind the carpet; it will mind you back,” say
the makers of Shaw carpet tiles, a new
addition to the Environmental Choice family
through distributor Jacobsen Creative
Surfaces. “The way we live today impacts
the world for generations to come. That is
why Shaw Contract Group, practice
Sustainability Through Innovation. It is why
everything we do, every factory operated
and every product created, is designed to be
human kind.”

by 25% by 2014, reducing energy use by
25% by 2017 and to continued development
of closed loop technologies.
When any EcoWorx backed product has
reached the end of its useful life, Shaw will
pick it up and recycle it into more EcoWorx,
taking back 500 metres or greater at no cost
to the owner.

The group’s product range is comprised of
more than 300 broadloom and tile carpet
designs, including a line of impermeable
Shaw say they created the first PVC-free
Health and Aged Care carpets. John Tolhurst
carpet tile in the industry. Their
of Jacobsen Creative Surfaces says his
environmental guarantee for “EcoWorx”
company is committed “to supplying the
backed products ensures reclamation and
most beautiful and sustainable flooring in
cradle to cradle recycling. More than 68
the world and to helping create a better
million kilograms of fibre is recycled through planet for our customers, our people and our
their Evergreen facility into new nylon each communities”.
year. They have committed to reducing
waste by 90% by 2011, reducing water use

Products is a family owned and managed
Q ualChem
business which operates out of a modern, purpose
built 1000-square-metre factory in Masterton.
Their range includes both personal and cleaning
products, with licenses issued for
bathroom, toilet, surface and window
cleaning products at this stage.
“Because we manufacture our
products on-site, it was easy to adapt
to new production processes while
still looking after our environment,”
says sales manager Matthew Fisk.
Having products licensed by
Environmental Choice New Zealand

has opened up a whole new area where we can supply
environmental preferable cleaning products.
“We maintain a clear focus on the development and
production of good quality, high
performance cleaning chemicals and
personal care products at attractive
prices.”
The company’s active technological
relationships are with manufacturers in
the USA, Canada, Australia and
England, although their products are
all New Zealand-made.
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IN THEIR ELEMENT

E

lement NZ Ltd is an independent building materials distribution company,
offering further environmentally preferable choices for the residential and
commercial construction industry. The company is a subsidiary of McConnell
Group, one of New Zealand’s largest privately owned construction, property and
infrastructure groups.
The products licensed are exclusively distributed Saint-Gobain/BPB (British
plasterboard) wall and ceiling linings. They include drywall, wet area, impact
resistant, bracing, fire and noise control boards.
BPB manufactures more than 1 billion square metres of plasterboard every year
and supplies over 50 countries, while the Saint-Gobain Group is known for its
innovation, quality control and environmental commitment.

PUSHING UPWARDS

E

quus Industries Ltd was established in Blenheim in 1982 as a
manufacturer and supplier of High-build and Waterproof coating
systems. Design Manager Colin Baxter says they are now in the
process of applying for Environmental Choice assessment for as many
materials as possible. “We supply primarily to approved contractors in
both New Zealand and Australia through regional offices in Auckland,
Tauranga, Wellington, Christchurch and Melbourne.
The company’s expertise is particularly in the areas of high build
acrylic coatings and membranes, waterborne epoxies and high solids,
one and two component urethane coatings. “The Company is most
probably the leading Australasian manufacturer in the area of liquidapplied acrylic roofing membranes, and single-component moisturecure urethane coatings,” says Colin.
The company’s commitment goes back many years, he says. “When
the company was founded, the owners formulated ‘green’ policies by
which they would operate, and they’ve continued to stand by these
principles, with Environmental Choice licensing being the natural
embodiment of their long established tenets.”
Equus also has well-established relationships with overseas principals
who are environmentally active, providing synergy and an
international perspective on sound “green” practice and products.
To date, Equus Industries Ltd has three products licensed:
Chevaline Coverall – a high-build exterior/interior self-texturing
topcoat
Chevaline Coverflexx – a high-build flexible exterior bodycoat
Chevaline Covertexx – a versatile spray and roller texture coating
In case you were wondering, the company logo is the "Sheng" from
the Book of Changes (I Ching) and signifies ‘pushing upwards
steadily with perseverance and integrity". Pictured (left) is Auckland’s
Jean Batten building façade where Equus, products are used
extensively.
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PLAYING SAFE
through manufacturing, to final installation.
This enables a playground surface to be certified as
having met all applicable safety standards
immediately after completion.
Products that have the environmental choice seal
are the A1 Shock Pad, A2 Shock Pad, B1 Shock Pad,
B2 Shock Pad, C1 Grass Shock Pad. Business
development manager Paul Thomsen says the
atta Products Ltd is a New Zealand company
that designs, manufactures and markets “to the company is seeking to have products assessed.
world” the Play Matta new generation range of
playground safety surfacing.

M

The company pioneered a new manufacturing
process and began producing the range in 1992 at its
plant in Otaki. With strong roots in recycling, they
turn waste rubber and PVC into a two-layered
playground surfacing system consisting of impact
absorbing rubber shock pads overlaid by durable PVC
modular tiles.
Matta Products is ISO 9001 accredited and has a
comprehensive quality control program covering all
aspects of it operations, from raw materials sourcing,

CHAIR LEADER

F

ormway has achieved licensing for another in its
office furniture range. The ‘Be’ chair has also
taken a gold award at NeoCon, which Marketing GM
Ed Burak says is the largest and most important
furniture industry trade show in the USA. He says
the 2009 awards were hotly contested, with the Be
chair beating offerings from industry heavyweights to
the top prize. In the United States the chair has
been licensed to leading global furniture company
Knoll Inc and is sold
under the name
'Generation by
Knoll'.
This award follows
on from the
international
success of the LIFE
Chair, and cements
Formway Design’s
standing as an
international
powerhouse of
commercial
furniture design,
says Ed Burak.
Be uses a
combination of
materials and features that allow the chair to support
the user in multiple work postures. Its innovations
include a unique weight compensated recline
structure. The design features result from Formway’s
use of an advanced elastomer material that has
previously been hidden away in high performance
environments like vehicle suspension. The elastomer

is known for its durability and flexibility and also met
Formway’s requirement for materials that are nontoxic and recyclable.
Formway CEO Alan Buckner says Be is based on
thorough research into the many real and natural
postures in the workplace which were not being
supported by existing chairs. “The result is a chair
that flexes to support the spine while allowing users
to move freely and sit how they want.”
Be is backed by a 10 year warranty and has received
a Sustainable Platinum rating under the SMaRT©
Sustainable Product Standard for the United States
market.
Kent Parker, Lead Designer for the Be chair, says the
team observed that, regardless of the chair people
were sitting on, they continuously attempted to
change postures. “Many common ways of sitting
have previously been viewed as unconventional,
even incorrect, but they are in fact natural,
subconscious human movements used to enhance
comfort, communication and self expression.”
Footage of the Be chair can be viewed at: http://
www.youtube.com/watch?v=-LgJYisCfuM
Formway is privately owned and operates one of the
largest furniture design studios in Australasia.
Products are distributed through a network of
showrooms, agents and distribution partners in New
Zealand, Australia and South East Asia. The
company has a long history of producing award
winning furniture, starting with the ZAF chair which
won the Prince Phillip Award for excellence in product
design in 1989. Its Life chair was licensed by
Environmental Choice last year.
9

NEW SPECS SPAN LIFE IN NZ

T

he label has recently launched a number of
landmark specifications and initiated some
updates and revisions.
Developing a spec for Long steel products for the
construction industry posed challenges for the
assessors due to the complex and quite different
processes used to produce steel in New Zealand.
(The country makes around 850,000 tonnes a year.)
The two main types of facilities are integrated steel
mills using a blast furnace to convert iron ore, and
direct smelting where an electric arc furnace melts
mostly steel scrap. The technically-minded may
find it interesting to read the spec on our website.

also examines the environmental preferability of the
packaging.
With more than 900 printing companies and 9000
employees, the printing industry has a high level of
environmental awareness. According to PrintNZ,
New Zealand’s professional organisation for the
printing industry, New Zealand’s printing industry
has reduced its environmental footprint by 96%
since 1990. The Trust is therefore pleased to publish
a specification for Printed material that allows the
leading environmental examples of the industry to
gain formal recognition.

Approval to use the ecolabel is granted not to the
The Cleaning services specification is a milestone, company, but to the printed matter itself, based on
an annual audit of specific items covered by the
being the first to focus primarily on delivery rather
license. Technological advances in chemicals, media
than manufacture. The specification has been
and machinery mean that material from most print
published to take account of substances and
processes may be considered (rotogravure, where
processes harmful to the environment, energy
the ink comes from cells below a printing plate, is
management and consumption of resources. With
some 35,000 people employed, mostly in very small presently not acceptable).
operations, a high staff turnover, and issues relating The assessment looks at life-cycle considerations
to migrant workers, this specification has also
from the trees from which paper-based media are
presented assessors with a quite different
made right through to the environmental impacts of
landscape. It has the potential to encourage and
the recycling of the printer matter.
affect those involved in providing a clean and
healthy environment across schools, shops, homes,
hospitals and offices.
Submissions are presently open for a draft
standard for Interior Lining Products for Buildings
A new Toiletries specification has just been
(EC-46-09) , and for a review of the Recycled
published, addressing a market worth over $450
million a year. For consumers concerned about the Plastics specification.
effects of cosmetics, toothpastes, fragrances and
other toiletries on their hair and skin, or on the
environment, the seal of Environmental Choice in
this category provides a great deal of assurance. It

LESSONS FROM THE PAST

N

ew evidence has
emerged for the
theory that the Mayan
civilization collapsed
because they ran out of
resources, rather than,
say, disease or warfare.
According to a report in
New Scientist, the
evidence was found by
researchers led by David
Lentz, a palaeoethnobotanist at the University
of Cincinnati, in wooden beams and lintels from all
six major temples and two palaces within the
ancient city of Tikal in Guatemala. The builders of
the ancient Mayan temples switched to inferior
wood a few decades before they suddenly
abandoned the city in the 9th century AD. The shift

Submissions have just closed for a revision of EC25-09 Thermal (resistive-type) Building Insulants
and the updated spec will be posted to the website
in due course.

is the strongest evidence yet that Mayan civilisation
collapsed because it ran out of resources.
The first three temples, built before AD 741, used
only large, straight logs of the sapodilla tree - a
particularly strong wood that is nevertheless easy to
carve with ceremonial inscriptions. But after that
date, large sapodilla logs were almost entirely
replaced in temple construction by logwood, a
smaller, gnarly tree that is almost impossible to
carve. “It’s definitely an inferior material,” said
Lentz, who reasons that the temple-builders would
only have accepted logwood if they had run out of
suitable sapodilla trees to harvest.
Earlier, studies of pollen deposits have suggested
that deforestation and soil erosion were increasing
in the region as Mayan civilisation neared its
collapse. But, the temple timbers of Tikal are the
first to show that ecological overexploitation directly
10
affected Mayan culture.

WHERE THE SKY IS GREEN

E

nergy use in the world's most famous skyscraper will
be cut by more than a third and its energy bill by
millions in a wholesale efficiency makeover, project
managers say. The US$20 million green retrofit is part of a
$500m renovation of the Empire State Building.
Anthony E Malkin, of building owner Empire State Building
Company, says: "The model will meaningfully speed the
reduction in energy consumption and environmental impact
and allow more sustainable operations - while
simultaneously enhancing profitability."
The plans were unveiled at a press conference on the 80th
floor of the quarter-mile-high building, attended by former
US President Bill Clinton and New York mayor Michael
Bloomberg. The Clinton Climate Initiative is helping fund
the project, which is intended as a model for other buildings
around the world. Bill Clinton said: "We have to prove it's
good economics, and we have to prove we know how to do
it. Every person on Earth who cares about this knows about
the Empire State Building."
The retrofit project will cut the building's energy use and
greenhouse gas emissions by up to 38% and save $4.4
million (£3 million) a year. Most of the work should be
finished within two years and will reduce carbon dioxide
emissions by 105,000 tonnes over the next 15 years - equal
to the yearly emissions of 17,500 cars.
Plans for the building include fitting the 102-storey building's
6,500 windows with special insulated glass to cut summer
heat load and winter heat loss, insulating radiators and
installing more efficient air conditioning, heating systems
and lighting. Building tenants will also be able to use an
internet system to check their energy use.
Mayor Bloomberg says the project shows "the rest of the
city that existing buildings, no matter how tall they are, no
matter how old they are, can take steps to reduce their
energy consumption."

CHANGES UNDERFOOT

L

icensee Cavalier Bremworth has been undergoing a
brand change which includes building a user-friendly
new website where the product pages are displayed much
more clearly and with detailed specs.

is what they occasionally ask for. From our environmental
section, we already have multiple links through to the ECNZ
site,” she adds.

There will be a space on the web product pages for
Environmental Choice accreditation, says Marketing
Manager Desiree Keown, so that all products will display a
YES if they are licensed. “We also want specifiers to be
able to download the appropriate ECNZ accreditation, which

SUM OF ITS PARTS

C

anon has launched a range of calculators made with up
to 80 percent of their material recycled from old
photocopiers. The company says that one decommissioned
copier can provide up to 4.7 kilograms of recyclable plastic,
enough to provide parts for some 259 new calculators. It’s
all part of kyosei, which is translated from Japanese as
"living and working together for the common good." This
philosophy looks to achieve corporate growth and
development, while contributing to the prosperity of the world
and the happiness of humankind, which includes ecoresponsibility.

For the 17th consecutive year, Canon has been in the top
three private sector companies granted patents. That, says
NZ marketing manager Tara Worley is proof of the
company’s drive for innovation.
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